__ GIFORGIA FAMILY MAGAZINE
Parents Have Buying Power!

EORGIA FAMILY is read by more than

55,000 active, involved, and educated
parents each month. Georgia Family
delivers a highly targeted market of affluent
parents of children between the ages of O
to 16. 100% of our editorial is dedicated to
the needs of local parents.

HE READERS of our publication rep-
resent a dynamic group of consum-
ers, geographically spread across Central

Georgia, but demographically linked by
local buying power and an intense inter-
est in products and services for them-
selves and their children. As dedicated
and conscientious consumers, they search

CONSIDER THAT OUR AUDIENGE—
PRIMARILY MOTHERS—INFLUENGE
85% OF ALL PURCHASING DECISIONS!

our pages before making these buying

decisions, according to the national Pulse
Research Company’s Survey. They also
buy homes, cars, food, and clothing. They

plan their leisure time. They demand quality

health care and healthy lifestyles.

UR STAFF HERE at Georgia Family

has developed a keen sense for what
appeals to parents and what does not. We
can offer ideas and help you tailor your
advertising message to grab our readers’
attention at no extra charge. Let us deliver
your message to these important decision
makers through a targeted media package.

“The Macon Symphony Orchestra is most appreciative of and very
pleased with the outstanding publicity it receives in the Georgia
Family Magazine. The wide coverage that we get showcases the
variety of musical programs we offer for every family member be
it a child, a parent, or a grandparent. Audiences for our Pumpkin
Pops and Candy Cane Pops have increased considerably because
of articles devoted to these programs designed for the family unit.
Bravo! Georgia Family Magazine for realizing the worth of all the arts
in the lives of all Middle Georgians.”
Doris Wood, General Manager
The Macon Symphony Orchestra

“We believe that advertising in Georgia Family Magazine is an effec-
tive medium that helps us reach thousands of families throughout
Houston County and the Central Georgia area; allowing us to pro-
vide health education and to promote our services such as maternity
care, pediatrics, and family medicine.”

Mary Jane Kinnas, Marketing Director
Houston Medical Center















